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Promoting the Writing Center 

The idea of the writing center has certainly evolved in the past thirty years since Stephen North’s 

landmark essay, published in College English in 1984. However, even three decades later, some writing 

centers still grapple with the “proofreading-shop-in-the-basement” identity (North, 1984, p. 83). Despite 

heavy promotions, clear mission statements, and hallway discourse that emphasize centers are not 

proofreading shops, writing consultants still experience the occasional instructor or student who wants to 

use center services for proofreading purposes. In addition, some centers still find themselves tucked away 

in the basement of the campus library or departmental buildings, making it difficult to become centrally 

accessible to the students. 

Despite these logistical challenges, writing centers have used creativity and ingenuity to promote their 

services and establish their presence in their academic institutions. What are some strategies your center 

utilizes to promote its services? Do you host open house or brown bag lunches to engage faculty? Have 

you complied with the Web 2.0 generation and developed social media presence? How do you share your 

objectives and mission with the rest of the campus community? What services, in addition to one-to-one 

consulting, do you utilize to build networks with students and faculty? Does your center utilize a brand 

identity, name, and endowment to aid in its promotion? 

In other words, what strategies does your center employ to promote itself to its academic stakeholders? 

How is your center able to maneuver itself within the institution’s discourse and establish its professional 

identity? Success stories are very welcome; in addition, initiatives in the making, and even not-so-

successful endeavors that provided important lessons will make great material for this year’s theme. 

Presentations could range from a broad overarching vision that shapes the center’s promotional 

approaches to everyday strategies and life hacks that help sustain your center. 

We hope all attendees of the consortium engage in a comprehensive discussion about writing center 

identities and their implications on promoting writing centers within academic communities. On a 

practical note, our goal is the attendees leave with strategies and approaches they can employ in their own 

centers to develop a stronger presence and voice within their institutions. 

Sessions will be 50 minutes long, and proposals of various formats—workshops, roundtable discussions, 

or any other creative design—are welcome. Proposals should be 250 words or fewer and in addition 

should include the following: 

 session title 

 format of presentation 

 A/V equipment needs 

 Special room needs, such as multiple laptops for workshops 

 

Please email proposals in document (.docx) or portable document format (.pdf) to arao@iastate.edu by 

Jan. 31, 2015. All presenters will be notified by Feb 15, 2015.   
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